
  Uncorking the Future
Meaning Over Metrics

 by Louis Monoyudis



  How can I 
grow revenue?
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Do you like 
my swagger?
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1. Brands leaning into belief 
2. Where brands get stuck
3. How to apply this immediately



Folk &
Myth
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Customers



Belief is Our 
Last True 
Advantage



The State of the Wine Industry



Curious but 
distracted?



Renting 
attention?

Curious but 
distracted?



There aren’t any 
silver bullets?!



Enough 
Already!!



Features
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● You deserve the best!
● Freedom
● Control your health
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● ???



What does your 
wine mean in 

someone’s life?



What moment 
does it sit 

inside?



What does it 
allow them        

to feel?



The adventurous 
guest bringing 
something new



The host who makes 
people feel taken 

care of



The aficionado who 
knows the story behind 

what they pour



Your Brain 
on Data 



Your Brain 
on Stories











I Can’t 
Believe It!







I Struck 
Gold!





1. Less focus on features & benefits



1. Less focus on features & benefits
2. Tap into emotion



1. Less focus on features & benefits
2. Tap into emotion
3. Listen to your customers



How can smaller wineries with 
limited budgets apply belief 

driven marketing without large 
brand campaigns?



What are practical ways to 
uncover customer emotion, 
especially in tasting rooms?



How do you balance staying true 
to a founder’s vision while 

evolving the brand to serve a 
broader or younger audience?



Can belief driven branding work 
for value or everyday wines, not 

just premium or luxury products?




