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Nora Sibley Sanders

=) , - Brand visionary with 20 years working closely with
founders to build authentic, sustainable brands.

Studied:
¢ RHODE ISLAND SCHOOL OF DESIGN Providence, Rl ‘06 BFA Apparel Design

Worked:
e SCRIBE. WINERY Sonoma, CA 2010 - Present
e THE PODOLLS San Francisco, CA
« ROSE AND RADISH San Francisco, CA
e DISTILLED, San Francisco, CA
« ANTHROPOLOGIE, Palo Alto, CA
e VERA WANG, NYC
o DONNA KARAN, NYC

Interests and Additional Study:

¢ CREATIVITY COACHING ASSOCIATION (Creative Coach Training)

» UC BERKELEY (Interior Design and Interior Architecture)
SPEOS INTERNATIONAL SCHOOL OF PHOTOGRAPHY, PARIS (Photography)
CENTRAL SAINT MARTIN’S COLLEGE of ART & DESIGN, LONDON (Art Direction)
PRO FORA TRAVEL ADVISOR

@NORASIBLEY

SCRIBE.



My Unique Perspective . e

COMPLETE RENOVATION OF

ORIGINAL
BRAND DEVELOPMENT NEW VISUAL CONCEPTS CRAFTING INSPIRING
THAT BRIDGES THE GAP FOR AN OLD INDUSTRY NARATIVES THAT CONNECT SCRIBE HACIENDA KEEPING ALL
WITH A NEW GENERATION DECISIONS BRAND ALIGNED

Bringing my multi-passionate background
and experience to the wine industry, disrupting
traditional aesthetics and product identities.

Bringing to life the brand mission through

Created a brand identity from scratch that
sensual onsite experiences

brought millennials to the table and kept Inspired the team and our customers with new content

briefs and avenues to communicate brand experience

the 60+ in the conversation
and drive engagement.

0

i-l
|
;I
1




INVEST IN VISUALS THAT MAKE A CONNECTION

In-house creatives or building an ongoing relationship with freelancers

(photographers, videographers, illustrators, designers)

This is more important than ever for a brand strategy that values storytelling.

Building familiarity with the core values and brand mission
supports the process of mining for storytelling gold.

A visual brand (and especially one in the wine space)
shouldn’t be too consistent - it can feel alive and crafted over time.

TEXTURED SENSORIAL EXPERIMENTAL EVOLVING



[nspiration

COLLECTING
IDEAS

FREEPLAY

MARING
CONNECTIONS

TRYING NEW MEDIUMS



Process + Interpretation

ORIGINAL VISUAL INSPIRATION FINAL PORTRAIT IMAGE

SCRIBE.
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'NEW RELEASE
EMAIL MARKETING

INSTAGRAM POST

ESTATE BLEND PET-NAT

Leon Berkowitz, Tronsition, 1979, above “Moon Queen™
Bryce Canyon, artist inknown, above left



Logos are just the be

SCRIBE.

PINOT
NOIS

How does each product & label design fit into the overall “family” and brand story?

Each has a personality & identity with a story to tell.



Creative Strategy

PRODUCT
[DENTITY

&

ART
DIRECTION

Using visual references to define product
personality, informing label design,
packaging, and photography.




Creative Strategy

PROIDIECT \( A SONOMA NOUVEAU
IDENTITY

&

ART
DIRECTION

e —— .-

NTER SPORTS
IN THE FRENCE ALPS

Using visual references to define product
personality, informing label design,
packaging, and photography.
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content Creation

SOCIAL
MEDIA

&

DIGITAL
MARRETING

Leverage visual social platforms
to communicate brand values of
quality, beauty, and connection.

SCRIBE.
NOUVEAU

FRESH PLUM
ORANGE PEEL
awd WILD MINT

INSTAGRAM STORY

NEW RELEASE
EMAIL MARKETING

COOKING SERIES



Communicating

..can take many forms



VINPRESSIO

Jordan Fiorentini

Epoch Estate Wines

Paso Robles, CA

e DIRECT TO CONSUMER
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Winemaker for Epoch Estate Wines since 2010
From Atlanta, GA

BA in Engineering from Dartmouth College
Masters of Viticulture & Enology, UC Davis
Worked in Napa, Tuscany, Sonoma before Paso

Crafts wines that consistently earn 95 to 100 point scores and appear
on top 100 global wine lists.

Named SLO County Winemaker of the Year in 2021.
Serves as President of Board of local community arts studio in Paso

Mother of two daughters



epoch

ESTATE WINES

Family Owned & 100% Estate Grown on 3 Vineyards
o Historic Paderewski Vineyard, Paso Robles AVA, Willow Creek District
o Catapult Vineyard, Paso Robles AVA, Willow Creek District
o York Mountain Vineyard, York Mountain AVA

Rhéne, Bordeaux, Zinfandel, and Tempranillo

o Single Varietal Wines and Blends

Commitment to preserving Paso's winemaking History

Award Winning Wines, Hospitality, and Architecture

o Tasting Room in Historic Winery, Architectural Digest as #2 of the 19
Best Winery Designs in the World

o 2021 Veracity Selected #3 on Wine Enthusiast's Best Wines of 2024

o Many other Top 100 list selections






https://docs.google.com/file/d/1Lo2pYHDdlL6wkd_7aws8o76pGf_fDNaL/preview




The Palate

Roof of the Mouth
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Top of the Tongue
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2020 Block B epoch

BRAND STORY

- VINPRESSIONSs sent to Wine Club
members

- Printed and available online for Trade &
Sales

. . . 2020 Ingenuity
- Displayed in Tasting Room

Birthplace:
Hometown:

Birth Date:

. Video Campaign and Dedicated Webpage

Education

Graduation
Svlings

. Canvas Prints Available for Purchase.

Biography

. Future: Coffee Table VINPRESSION Book




VINPRESSION MARKETING STRATEGY
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DTC WINE SYMPOSIUM: The Art of Visual Storytelling

Redesign
As a Last
Resort

qﬁ ' Byron Hoffman, Co-CEO and Chief Creative Officer at Offset
'



BACKGROUND

15+ years Desighing 5+ Years as Co-CEO Producer & Designer
& Telling Stories of a Wine DTC of an Award Winning
for Wine Platform Cookbook/Memoir

Chief Creative Officer at Offset Brand Studio. ~ Offset Commerce has 250+ clients who over Six California Kitchens by my grandmother, Sally
the past 10 years have sold over 10 billion Schmite, the original chef/owner of the the

Focused on creating new brands and in wine. French Laundry.

evolving existing ones.
Unique insight into the patterns behind 2023 IACP American Cookbook of the Year,
successfull DTC programs in high-end wine. and winner of the Golden Poppy Award for

best Californian Cookbook.
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American wine
has a redesign
problem.



THE PROBLEM

Frequent redesigns to
visual brand elements*
can cause:

Negative Impacts to Loss of Marketing Lach of Cohesion Between
Sales & Reputation Momentum Customer Touchpoints.
Existing brands can lose recognizability in the Most redesign projects become your marketing Budgets are almost always too small to
market. New brands that constanly redesign teams’ primary focus for over a year. address the whole.

risk never building recognizability.
Reinventing foundational brand elements

Even well-executed redesigns can signal slows down marketing efforts and ability to
damaging misconceptions. iterate on real-world learnings.

* Includes logos, colors, typefaces, packaging, website, social media, photo style, video style, illustration style, architecture, interior design, landscaping, etc.
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Embrace
evolution.
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1. Cultivate long-term creative
relationships.

2. Carefully identify which
customer touchpoints to evolve.

3. Create work worth evolving,.



