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RCS
A new type of message is coming to A2P texting!



Key features
Why are we so excited about RCS?

A new level of trust
• These messages do not come from a phone number

• Instead, they come from a business

• There will be a more strict registration and vetting process

Support more rich media
• include higher resolution images and videos

• and image carousels inside your text message



Key features
Why are we so excited about RCS?

Access to more analytics
• With access to read receipts

Enable more interactivity
• With call-to-action buttons like "buy now" or "confirm reservation"



Branded without being saved The conversation itself If you click on the sender



Marketing 
example:

SMS RCS



What we don't know yet:

When it will be 
available for 
brands like you 
— specifically, to 
alcohol content

What the 
registration and 
vetting process will 
require and cost

How much RCS 
messages will cost



Panelists:

Your Thoughts on RCS



The carriers are not allowing alcohol content in the beta testing of RCS

Did you notice?



When you send a message:

Sender
ABC Winery

CSP
RedChirp

Connectivity Partner
Sending Carrier Aggregator

MNO
AT&T, Verizon, T-Mobile

Consumer handset



A few days before Christmas

One aggregator...

• Suspended 
messaging for 3 
wineries

• Saying "direct  
promotion of 
alcohol is not 
allowed"

• We pushed back 
within the formal 
process

• The suspensions 
were lifted (without 
any further 
comment)

• There have been 
no more 
suspensions

• We've been busy, 
trying to get more 
clarity and get you 
more options

Before Christmas: We then: Since then:



This is where other SMS platforms would run.

This is where RedChirp can shine.



You need more paths through the carriers' ecosystem:
This is called multi-homing.

RedChirp

Sending 
Carrer #2

3

10DLC

4

Toll-free

RedChirpRedChirp

Sending 
Carrier #1

Sending 
Carrier #3

1

10DLC (aka local)

2

Toll-free

5

10DLC

6

Toll-free



Watch for 
pop-ups:
We may have to ask for 
additional information to 
compelte the toll-free  
registration process for 
your business.



You need more paths that extend beyond the carriers' ecosystems:



This could go to 
some very 
exciting places!



AI
Leverage AI for better ROI



How often should I 
text my customers?

What if they opt out, and then 
I can't send them important 
club or shipping texts?

How do I figure out who to 
send this message to?



Every 
customer 
is 
different:



But we do have powerful — 
and unique — advantages:

900+ wineries
So many wineries are using 
RedChirp and sending tens of 
thousands of promotions

Results data
Deep integrations with 8+ wine 
industry POS platforms track 
resulting sales

Customer insights
The same (and more) 
integrations provide millions of 
anonymized data points to pair 
with outcomes

AI advances
New fully customizable, 
proprietary AI models that can 
be trained with your own data 
for specific purposes.



We trained our own AI model
Version 1 looks at 4 attributes for each potential recipient:

89

Time since last non 
club order placed

72

Time since last 
promotional 

message

55

Bulk message order 
attribution percentile

21

Current club 
membership status



Sentiment Prediction for each recipient

74%
sentiment forecast

99%
confidence 
percentile

74%





Marivel 
purchased 
48 days ago



And it's been a 
while since you 

sent her a 
promotional text 

message



She has 
purchased 
from text 
campaigns:



And Marivel is 
an active club 
member right 

now:





How it works:
Choose a specific number of recipients

75%
High-confidence recipients: Those with a high sentiment score and 
a strong likelihood of responding positively.

25%
Test group: Recipients RedChirp knows less about or haven't 
received a message recently. This helps you improve future 
targeting and keep newer customers engaged.



You can customize your own model:



The Key 
to it all...



Grow 👏 your 👏 opt 👏 ins 👏

1. Every business should be gathering as much high-quality, 
express written consent as possible.

2. Growing your consent list may:
• Reduce risk

• Future-proof your texting program as regulations evolve

3. And expands opportunities for more successful campaigns
• You can't text customers if you don't have their phone number

• It's a waste to pay to text people who don't want to get them

• Customer who opt in buy more from you

• Get better deliverability: less opt outs and aligns with the carriers' expectations



Lightboxes
• Super customizable

• Collects email and 
text consent

• Automatically updates/creates 
customers in Commerce7



Be like Adam:



Guest Check In
• Customizable, branded, and user- 

friendly

• Collect email, phone number, and 
consent from every visitor

• Automatically create or update 
customers in Commerce7



Implementation Considerations:

• Device
• Tablet, QR code, or NFC devices

• Opt In Options
• Required or Optional (for email and/or phone)

• Checkboxes (must use if required)

• Double Opt In

• Your team's script

• Incentives
• Customer and/or Internal



Automated Message 
Order Placed Request 

Confirmation and Opt In

Beta testers are seeing 25% opt-in rates!





Coming soon...do this is bulk messages 
too!



Some of my other favorite ways:

Webchat Forms Keyword



Questions?

Text (602) 899-1365
DTC26 to get a copy of these 
slides

Jennie
Jennie.Gilbert@RedChirp.com

Erica
erica@mayacamas.com

Kristine
KMason@josephphelps.com


