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I’'m building a house 1n Mexico.

Questions surface fast .
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In wine, experience is

everything.
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Your personal brand is the thread
that connects three things:

* Your reputation —what people say about you
* Your relationships —who trusts you and comes back

* Your visibility —how present you are in people’s worlds
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3 Questions

. What won’t people forget about me?
2. Am Ibeimng intentionalabout staymg top of mind —
or leaving it to chance?

. Am Ifitting in, or standing out by bemg myself?
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Guests. Buyers.
Conference

Same calculation.
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The 3Cs in Action
Compliment (real)
Curiosity (genuine)

Connection (meaning)
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3 New touchpoints (visibility)
2 Follow-ups (relationship maintenance)

1 Impactful action (momentum)
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Why Consistency Is Hard
It’s not a care problem.

It’s a rhythm problem.
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If your onlme presence met your
INn-person presence...

would they recognize each other?
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Being seenisn’t

as being know .
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The 3 Questions :

1. What won’t people forget about me?
2. Am Ibeing ntentionalabout staymg top of mind —
or leaving it to chance?

. Am Ifittmg in,or standimg out by bemg myself?
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Thank you.

Stay Connected

PivotHour Guide
Scan fo recelve

@SelenaStirlen Linked|
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