
Because  your s tory is  what  p eop le  rememb er, 
and  your p e rsonal b rand  is  what  makes  them choose  you.

The  Fab ric
Your Pe rsonal Brand

Se le n a  Stirle n



Selena Stirlen
 Career chapters → one through - line 



I’m  b u ild in g  a  h o u s e  in  Me xic o .

Questions  surface fast .



Success isn’t  
t ransac t ional.
It’s  re lat ional.



Show up . 

Learn names . 

Follow through.



Trus t . Familiarity. Care .



Peop le  exp e rience  you  

b e fore  the y und e rs tand  you.



Your p e rsonal b rand  is  

how p eop le  d e sc rib e  you.



In wine , experience  is  

e ve ryt hing.



Your personal brand is the thread 
that connects three things:

•  Your reputation — what  p e op le  say ab out  you

•  Your relationships  — who t rus t s  you and  c ome s  b ac k

•  Your visibility  — how p re sent  you are  in p eop le ’s  world s



3 Questions 
1.  What  won’t  p e op le  forge t  ab out  me ?

2. Am I b e ing inte nt ional ab out  s taying top  of mind  — 

       or le aving it  to chance?

1.  Am I fit t ing in, or s tand ing out  b y b e ing myse lf?



What won’t people forget 
about  you? 



What  will p eop le  think of me?



What won’t people forget 
about  you? 



Busine ss  in front  

Party in the back 



Trus t  c omes  from c ons is tenc y.



Who fee ls  exp ec ted  to b e  “on” all the  t ime?



Be longing b e ats  b road  ap p e al.

 What ’s  your s ignature  note ?



How d oes  Position  ge t  c reated  

in real moments?



Inte rac t ion → Connec t ion → Re lat ionship



Connec t ions  d rift  when 

they aren’t  tend ed .



What  makes  someone  memorab le?



Gue s ts . Buye rs . Colleagues . 

Confe renc es .

 Same  c alc ulat ion.



The  3Cs

 Comp lime nt  • Curios ity • Conne c t ion



The 3Cs in Action 

Compliment  (real)
 Curiosity  (genuine)

 Connection  (meaning)



Think of someone  you me t  he re .



How q uic kly d id  you follow up ?



Quic k ac t ion c ements  memory.

 De lay c reate s  d is tanc e .



Top  of mind , on p urp ose .



Wine  moves  at  the  sp eed  of t rus t .



Your ne twork is  a  living sys te m.



The  PivotHour Me thod

 3 • 2 • 1



3 New touchpoints  (vis ib ility)

2 Follow - ups  (re lat ionship  maintenanc e )

1 Impactful action  (momentum)



Pause .

 Choose  your 3 • 2 • 1



Why Consistency Is Hard

It ’s  not  a  c are  p rob lem.

 It ’s  a  rhythm p rob lem.



Momentum leaks  q uie t ly.



Am I fitting in — or standing out 
by being myself?



If your online  p re senc e  me t  your 

in- p e rson p re senc e…

 would they recognize each other?



Pre se nc e  is  b uilt  in 

how p e op le  know you.



A q uie t  c hec k- in.



Being seen isn’t  the  same  

as  b e ing known .



Misalignment  c reate s  fric t ion.



The 3 Questions :
1. What  won’t  p e op le  forge t  ab out  me ?

2. Am I b e ing inte nt ional ab out  s taying top  of mind  — 

       or le aving it  to c hanc e ?

1.  Am I fit t ing in, or s tand ing out  b y b e ing myse lf?



PivotHour Guid e  
Scan to receive

Stay Connected Selena Stirlen

Thank you.
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