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“Wine is dying.”















This Photo by Unknown Author is licensed under CC BY-SA

https://commons.wikimedia.org/wiki/File:Brazil_and_Croatia_match_at_the_FIFA_World_Cup_2014-06-12_(12).jpg
https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/




The British Are Coming!
By Rick Atkinson





The famous, “It’s not us, it’s 
them!” argument…



We are not here to tell you 
that it is entirely without harms — 
what product is? Marijuana is less 
toxic than alcohol, less addictive, less 
harmful to the body, and less likely to 
contribute to violent or reckless 
behavior.
Marijuana Policy Project







Are you high right now?











Some Wine Market Council data 
about pricing…

◦ More than 75 percent of wine drinkers said they are unwilling to 

pay more than $16 for a glass of wine in a restaurant. 

◦ The San Francisco Standard reported that $24 glasses of wine 

have become the norm. WMC stated that only 7 percent of wine 

drinkers are willing to spend more than $20 for a glass of wine. 

Only 15 percent are willing to spend more than $18.

◦ 46 percent of wine "non-adopters” say they had a wine they 

didn't like more than a decade ago, and never tried another. Of 

that group, nearly 60 percent had that bad wine experience 

more than 21 years ago.

◦ And then there’s “natural” wine…





Star Wine List Observations

◦ These are typically wine lists by highly 

knowledgeable managers and/or sommeliers

◦ Wine lists sizes range from fewer than 100 

selections to more than 3500 selections 

◦ Many NYC, Miami or Naples lists show very high 

profit margins (markups of 300%+)

◦ NYC wine lists are changing in intriguing ways 

(more so than Florida wine lists) 



Star Wine List Observations

◦ Unless a restaurant specializes in Italian wines, the 

largest categories are Champagnes and 

Burgundy, whether red or white.

◦ Bordeaux is in trouble. Deep trouble.

◦ Napa Cabs continue to dominate in the US 

selections but not as much as in years previous.

◦ Washington wines are represented by Cayuse, 

and often nearly no one else.

◦ Oregon selections are generally strong and even 

growing.



Charlie Bird, NYC: 500-1000 selections



Charlie Bird, NYC: 500-1000 selections



Charlie Bird, NYC: 500-1000 selections

White Wine

Red Wine



Star Wine List Observations

◦ Is wine even natural?

◦ Orange Wines?

◦ Now the category is often called Skin Contact 

wines

◦ And it’s often included with rosés…



Silicon Valley Bank Report 
2026

Rob McMillan:  2026 will mark the point in this correction where some 

growers and wine companies that have struggled for the past five years 

will publicly capitulate and exit. The press will likely focus on those specific 

disappointing business outcomes. While there is no way to hide from it, 

that will obfuscate progress from upper-quartile businesses and the 

improvement that I expect to see from a slowing rate of decline.



Natural Wine?
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Who Buys Wine?

◦ Black consumers, who comprise 13 % of the US 

population, buy 12.2 percent of wines. 

◦ Asians make up 6 percent of the US population and 

buy 5.6 percent of wines. 

◦ Latino/a consumers are 16 percent of the population; 

they buy 18.5 percent of wines.

◦ White people make up 62 percent of the population 

but buy only 60 percent of wines.



Who Buys $100+ Wines?

◦Gen Xers - 34%

◦Millennials – 32% 

◦Boomers – 18%

◦About 43% of luxury wine consumers are 
women (in 2023 it was only 34%) 



Who Buys $100+ Wines?

◦ Black and Asian consumers, who comprise 19% of the 

US population, buy 15% of $100-plus wines. 

◦ Asians make up 5.6% of the US population and buy 8% 

of $100-plus wines. 

◦ Latino/a consumers are 16% of the population; they 

buy 18% of $100-plus wines.

◦ White people make up 62% of the population but buy 

only 56% of $100-plus wines.



Is wine healthy? Is alcohol healthy?

◦ People who have recently changed the type or 

amount of alcohol they drink to improve mood, sleep, 

or energy…

◦ 24% of Gen Z 

◦ 21% of Millennials 

◦ 11% of Gen X 

◦ 5% of Boomers.



How are people deciding if alcohol 
is or isn’t healthy?

◦ Just 12% of those under 45 had read about studies of 

negative impact of alcohol on health

◦ 22% had changed alcohol consumption to improve 

mood, sleep or energy 

◦ Even more were reducing consumption of sugar, 

additives and processed foods.

◦ 27% of all Americans consumers in the WMC study 

reported changing their diet to reduce sugar 

◦ 20% said they reduced or avoided additives or 

processed food/drinks.



To what extent do you think certain types 
of wine are healthier or better for you
personally than typical or conventional 
wines?

Wine 
Market 

Council, 

2026



Liz Thach MW, President of Wine 
Market Council

“Many consumers believe wine has high sugar 

or unnecessary additives. If we want to keep 
these younger generations engaged, we need 

to provide accurate information and increase 

transparency.”

47% of consumers believe that wine is high 

in sugar



Source: SVB State of the U.S. Wine Industry Survey





Rob McMillan: 
Silicon Valley Bank

“DTC tactics need to evolve from the overreliance on hospitality 

and experience at the winery, to an expanded view of DTC that 

meets the consumer where they live.”





Why do 
people 
drink wine?





Taggart Vineyard







Blue Mountains




	Slide 1
	Slide 2: Community Saves Us Doug Frost MS, MW  Echolands Winery   
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12: The British Are Coming! By Rick Atkinson
	Slide 13
	Slide 14: The famous, “It’s not us, it’s them!” argument…
	Slide 15: We are not here to tell you  that it is entirely without harms — what product is? Marijuana is less toxic than alcohol, less addictive, less harmful to the body, and less likely to contribute to violent or reckless behavior. Marijuana Policy Pro
	Slide 16
	Slide 17
	Slide 18: Are you high right now?
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23: Some Wine Market Council data about pricing…
	Slide 24
	Slide 25: Star Wine List Observations
	Slide 26: Star Wine List Observations
	Slide 27: Charlie Bird, NYC: 500-1000 selections
	Slide 28: Charlie Bird, NYC: 500-1000 selections
	Slide 29: Charlie Bird, NYC: 500-1000 selections
	Slide 30: Star Wine List Observations
	Slide 31: Silicon Valley Bank Report 2026
	Slide 32: Natural Wine?
	Slide 33
	Slide 34
	Slide 35: Who Buys Wine?
	Slide 36: Who Buys $100+ Wines?
	Slide 37: Who Buys $100+ Wines?
	Slide 38: Is wine healthy? Is alcohol healthy?
	Slide 39: How are people deciding if alcohol is or isn’t healthy?
	Slide 40: To what extent do you think certain types of wine are healthier or better for you personally than typical or conventional wines? 
	Slide 41: Liz Thach MW, President of Wine Market Council
	Slide 42
	Slide 43
	Slide 44: Rob McMillan:  Silicon Valley Bank
	Slide 45
	Slide 46: Why do people drink wine?
	Slide 47
	Slide 48: Taggart Vineyard
	Slide 49
	Slide 50
	Slide 51: Blue Mountains
	Slide 52

