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ABOUT SHIPCOMPLIANT

* Founded in 2000
Based in Boulder, CO
Core values driven company
20 million API requests / month
Powered by Sovos Compliance
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WE'LL TALK ABOUT

» First look at the 2016 Report

« Key 2015 data insights

« Massachusetts
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THANK YOU

WINE ii

INSTITUTE COALITION FOR FREE TRADE

" DIRECT TO CONSUMER FAMILY WINEAMERICA

WINEMAKERS

= WINE SYMPOSIUM ®| of CALIFORNIA®
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ABOUT THE MODEL
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Large Medium Small Very Small Limited Production
500,000+ 50,000-499,999 5,000-49,999 1,000-4,999 Up to 999 Cases
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2015 — THE BIG PICTURE

+8.5%

-0.4%

Volume Avg. $ / Bottle
4.29M Cases $38.23
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AMAZING 6-YEAR GROWTH
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PRICE PER BOTTLE DIPS

$38.40 38 23
$?2%.'ﬁ/02 $37.78 *16% :
$37.63

22.9% ‘ ‘

2010 2011 AVN W 2013 2014
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LOTS OF ROOM TO GROW

Tasting Room
(Carry Out)

19% \
On-Premise

3%  — DTC

78% \
Off-Premise

Source: Winesand Vines Analytics 2015
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DTC OUTPACES OFF-PREMISE RETAIL GROWTH
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Growth in Volume Growth in Value

Source: Nielsen January —November 2015
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SEASONALITY SMOOTHING?
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BOTTLES PER SHIPMENT
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WHERE IS IT GOING?
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TOP TEN LIST
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Oregon
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TOP VARIETAL BY DESTINATION STATE
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NAPA REACHES $1B AND 50% OF MARKET VALUE!

BY REGION
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CHANGE IN PRICE AND VOLUME BY REGION

Washington
Oregon
Rest of USA
Rest of CA

Sonoma

Napa

-15% -10% -5% 10%
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REDS RULE: BY VARIETAL

Cabernet Sauvignon
Pinot Noir

Blend - Red

Chardonnay

Zinfandel

Other Red

Syrah / Shiraz

Merlot

Fume / Sauvignon / Blanc

Sparkling
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SYRAH STRUGGLES: CHANGE IN VOLUME 2014-2015

Syrah/Shiraz

Merlot
Pinot Noir
Blend - Red
Blend-White
Rose

Moscato

-10.0% 0.0% 10.0% 20.0% 30.0%
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SMALL WINERIES DOMINATE

559 3.1%

15.1%

TOTAL CASES

4.29M

44.3%

Large Production Medium Small
500,000+ 50,000-499,999 5,000-49,999
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22.6% TOTAL VALUE

$1.97B

22.5%

47.5%

Very Small  Limited Production
1,000-4,999 Up to 999 Cases
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CHANGE IN VOLUME BY PRICE CATEGORY
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CHANGE IN VOLUME AND $ / BOTTLE BY WINERY SIZE

Limited

Very Small

15.0%

shipcompLianT $22 WINESEVINES




BOOMERS BOOM

Millennial Boomer

B % of Total Value
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BUT CHANGE IS IN THE AIR — 5 YR CHANGE IN VOLUME

—_
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MASSACHUSETTS UPDATE
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NEW AND PROSPECTIVE STATES

S70M
S60M
S50M

S40M

S30M
S20M

S$10M

SOM

Year 1
. Arizona
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FREE THE GRAPES, FTW!

$5.5B Area under the curve = lost revenue!

$1 .265 (over 10 years)

$5.0B

$4.5B

$4.0B $1 4K per winery per year

$3.5B

$3.0B

$2.5B

$2.0B
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
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DOWNLOAD THE REPORT

Sign up on our website to get the report emailed to you:
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